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Thailand’s Property Market
Maintains Strong Momentum in
2025

CHAPTER O NE

- Thailand’s New Cultural & Tourism Landmark
- A Fresh Icon of Southeast Asian Charm

- A New Benchmark for Wellness and Livable Living




The pandemic brought a global economic "Ice Age," yet
some places experienced a stark contrast of “ice and
fire.” Phuket, Thailand, is a prime example. As a major
tourist destination in Southeast Asia, the island was
eerily deserted during the early days of the pandemic.

However, starting in 2021, the real estate market defied
expectations and began to surge. According to data

from renowned real estate consultancy CBRE Thailand,
from 2021 to 2024, total real estate investment in Phuket

rew a sta rin %.

As we enter 2025, Phuket’s real estate market continues
to thrive. CBRE forecasts that investment will keep
growing this year.
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Visa-Free Access for 93 Countries and Regions

VISA EXEMPTION (60 DAYS)

Effective on 15 July 2024, nati of 93 ies and itories are entitled to visa exemption for
the purpose of tourism, business engagements or urgent work/ad-hoc work, for up to 60-day

bl il biaadiolldpidebnntiagi il Dat el As of 2024, Thailand offers visa-free entry for passport holders

solely at the discretion of the immigration officer.

. from 93 countries and regions. Travelers can enjoy up to 60

Albania Finland Lithuania San Marino

et pons N o Sl s days in Thailand without needing a visa, making travel more

Austria Germany Malaysia Slovakia

porinid Shemc o W .

e vorsgoomolll e W it seamless and convenient.

Brazil Hungary Mexico Srilanka

Brunei Iceland Monaco Sweden

Bulgaria ] India . Mongolia Sv«.litzbdand

r.Cal:mda Ireland Netherlands ::.:.;:n

o e T This forward-looking policy h ly boosted Thailand’

Colort By Norwt . 1S forward-looKking policy has greatly booste alland’s

Cuba Japan Panama ) UAE

o — lobal 1 iall high-vol e ;

Comctle g - A o global appeal, especially among high-volume visitor countries.

Dominica Kosovo Poland Uzbekistan

Dominican Republic Kuwait Portugal Vietnam . . . . . . .

Ecuador oo mar By easing entry restrictions for millions of potential tourists,
\  Fiji Liechtenstein Russia

The following counrashav lsers oo T Thailand is not only revitalizing its tourism industry but also

(The period of stay is based on respective bilateral agreements)

t any international airport or labour office in Thailand. The process takes one working day and can
only be obtained after the foreigner has entered Thailand. The work shall be completed within 15 days.

attracting greater foreign investment, supporting local

Cor Necessary or Urgent Work or Ad-hoc Work- Foreigners are required to notify the registrar in persoD
a

16 Types of Necessary or Urgent Work or Ad-hoc Work :

« Organizing or setting up conferences. « Machinery maintenance and installation : 3 3 ] >
i i e e M businesses, and reinforcing its status as one of the world’s top
« Conducting special academic lectures « Aircraft or aircraft equipment system technician )
« Aviation superintendent . c work on y or
+ Occasional internet audit machinery control system
« Follow-up and resolve technical issues « Machinery demonstration and testing : 3
* Quality control of products/goods or * Movie filming and slide photographing travel destlnatlons .
products/goods quality inspection + Recruitment of job seeker for overseas job
« Inspection or improvement of production process placement
« Machinery and electric generator equipment « Technical skill testing for overseas job placement

system inspection or maintenance

For more information, please contact the Thai ion Bureau or of
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.. Visa-Free Access for 93 Countries and Regions

“Thailand Eases Visa Rules to Revive Tourism!
Visitor Numbers Show Strong Recovery in 2024"

The Tourism Authority of Thailand (TAT) announced that

aaaUNNoYIREISEK0USENA THAND {5 g from January 1 to December 27, 2024, over 35 million
Aldumonyssinalng - o il international tourists visited Thailand, surpassing the full-
il;',?fsr'i?;ﬂ:ff - =T T year target. Tourism revenue exceeded 1.8 trillion baht
F————T. -1 97-28 00,87 R e (approx. 53.79 billion USD). The top five source countries
Z08pIA0mAY el @ e were China, Malaysia, India, South Korea, and Russia.
Fududnnaoties uuns1edeysid 10 Suduusn 23,894 Au 3.994.343 AU
25 nsngnu 2567 acaw 100, 67-25 n.n. 67 = Thokev G Nolowa
Chiea @ PR e China remained the largest source of tourists, with over 6.3
Ak G ave — EETS million visitors in 2024. There is still strong growth
e = lomsau ] O e potential, as numbers haven’t yet reached pre-pandemic
= o et K highs.
o - I - ke
Pty O Wisn e E Slen In 2025, Thailand’s tourism sector is expected to grow
3596 0270 au 23 H s further as more countries relax visa rules. Popular factors
e [« ey 2304w a Smn like the third season of The White Lotus (set in Thai luxury
P & Diien - e 0 e resorts) and the legalization of same-sex marriage are also
ST # e A expected to attract visitors. The World Bank predicts that

Thailand’s international tourist arrivals in 2025 may surpass
pre-COVID records.



Visa-Free Access for 93 Countries and Regions

“Chinese Tourists Remain the Largest
Group! Over 500,000 Visitors Traveled to
Thailand During 2025 New Year!"
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On January 7, 2025, Thailand’s Minister of
Tourism and Sports, Sudawan
Wangsuphakijkosol, announced the latest
tourism data. Between December 30, 2024, and
January 5, 2025, a total of 729,533 foreign
tourists visited Thailand, generating

approximately 25.299 billion baht in revenue.

The top five countries by number of visitors
during this period were:

1.China: 69,548 visitors

2.Malaysia: 57,127 visitors

3.Russia: 46,752 visitors

4.South Korea: 28,160 visitors

5.India: 26,635 visitors



Proactive Policies for International Tourists

“Thailand Finalizes Casino
Legalization Draft! Location for
First Casino Confirmed”

In August 2024, Thailand’s Royal Thai Turf Club announced a joint
investment with partners from China, South Korea, the U.S., and
others to develop the Royal Siam Heaven project at the Nang
Loeng Racecourse. Backed by royal support, the project is valued at
over THB 200 billion (approx. USD 556 million) and is set to
begin construction by the end of 2025, with a 7-year timeline.

In December 2024, the Ministry of Finance confirmed that legal
preparations are complete and pending Cabinet approval. Once
completed, the entertainment complex is expected to boost foreign
tourist arrivals by 5—20% and increase average tourist spending
from THB 40,000 to 60,000.

T AN




Proactive Policies for International Tourists
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“Excise tax on entertainment
venues reduced from 10% to 5%"

On December 24, 2024, to attract more tourists to
Thailand, Deputy Finance Minister Paopong
announced that the Cabinet has approved the
extension of the reduced excise tax on entertainment
venues from 10% to 5% for one more year. The policy
will be in effect from January 1 to December 31, 2025,
aiming to boost the national economy and tourism

industry.




Proactive Policies for International Tourists

“Thai Prime Minister Paetongtarn Refutes
Claims That Tourism in Thailand Is Unsafe”

On January 10, 2025, Thai Prime Minister Paetongtarn addressed
concerns about tourist safety and the recent decline in Chinese
tourist arrivals during an interview following a police commission
meeting. She stated that over the past two to three years, rumors
about safety issues in Thailand have circulated among Chinese

tourists, but these claims are unfounded.

Paetongtarn emphasized that she has instructed the Ministry of
Digital Economy and Society to closely monitor and counter such
misinformation, as it negatively affects Thailand’s international
image. She also mentioned that a Chinese actor was recently

assisted and safely returned home with the help of Thai authorities.
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“Air Transport Network Aims
to Accommodate 200 Million
Tourists by 2031"

Thailand is wupgrading its air transport
network to meet rising tourism demand. IATA
projects 200 million annual visitors by 2031.
In 2025, Thailand expects 40 million arrivals
as recovery continues. The government is
boosting investment in key airports like
Suvarnabhumi, Don Mueang, Phuket, and U-

Tapao.




Foreign Investment Support

“Top Destination for Industrial

Expansion: Thailand Leads the Way"

%Ma‘fg

nunuasvwualu '[tmnu 2 qus

BMW amusuoTS\)munum As:gov

wousuwaasn33lulng U 2568 ﬂ\'lts\'l\l‘lu
BMW Invests THB 1.6 Tesla to Use 2,000 Rai of
Billion to Build High- Land for New Factory in

Voltage Battery Plant Thailand

a EV 1asguavnuful

GAC Aion Launches THB
2.3 Billion EV Plant

Investment in Thailand

Amazon, Microsoft, and

Google Invest Over THB
300 Billion in Thailand!
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"Foreign Investment in Thailand Surpasses THB 160 Billion in 2024"

From January to October 2024, Thailand approved 786 foreign investment cases, totaling THB 161.17 billion,
according to the Ministry of Commerce. Top 5 sources of investment:

1. Japan — 211 cases, THB 91.7B

2. Singapore — 110 cases, THB 14.78B

3. China (Mainland) — 103 cases, THB 13.81B

4. USA - 103 cases, THB 4.55B

5. Hong Kong (China) — 57 cases, THB 14.46B

THB 13.81B

THB 91.7B

Foreign investment in Thailand’s Eastern Economic Corridor (EEC) surged in the first 10 months of 2024, with 251 projects (+128%)
and THB 45.74 billion in value (+146%). The EEC is increasingly seen as a key driver of economic growth and a magnet for global capital.



Thriving Investment and Innovation Environment

According to the latest datareleased by the authoritative real estate
Best Property Investment

. L - ) platform Global Property Guide, Thailand has been ranked the best
Destination in Asia

investment destination in Asia.
Global Property Guide tracks rental yields from investment properties and

pp— rates countries based on key factors for successful investment. The long-term
Gross Rental Yield

Country/City ) Remarks on Yield  Investment . . .
i investment rating includes factors such as:
Georgia 11.84% Spectacular
Hong Kong 2.78% Very Poor
India 4.57% Moderate .
— ——— *Gross rental yield
Indonesia 5.75% Moderate y
Japan 4.38% Poor *Income tax
Malaysia 4.82% Moderate
Philippines 491% Moderate +Capital gains tax
Si 4.74% Moderat: . . .
Singaper ederte *Transaction costs (buying & selling)
Taiwan 2.09% Very Poor
Thailand 6.12% 7""'0233;9 to *Potential landlord and tenant issues
Vietnam 4.31% Boor *Long-term GDP growth and risk of oversupply




Rising Real Estate Market

“Thailand Ranks Among Top 5 Countries for
Chinese Property Buyers”

According to data from Hefu Real Estate, Thailand ranks 5th among
the most popular countries for Chinese property buyers,
3=
TO P 1 O 4% 1 RS snow following Australia, Canada, the UK, and the US.

€7
- 6Molcyslc

2023 @2 =
7 sopan

e ing's al 3 e stays or holidays, 27.4% for investment, and 21.1% for

Among Chinese buyers overseas, 31.8% purchase for short-term

" P

« &
soommm 4 ynited states

H O m e . * 9 Vietnam

— 5o Chinese buyers view Thai real estate as attractive due to its political

Buying _—

[P e education.

Overseas

singapore stability, investment-friendl licies, solid infrastructure,
e A 410 5 VT A '10 " ty, y po ,

and legal clarity in property ownership. Location, environment,

safety, and property type are top considerations.



Rising Real Estate Market

“Foreigners Spent Over THB 51 Billion on Thai
Condos in First 9 Months of 2024"

On January 8, 2025, Thailand’s Government Housing Bank’s
Real Estate Information Center (REIC) reported that from
January to September 2024, a total of 11,036 condominium
units were transferred to foreign ownership nationwide,

up 3.1% year-on-year, with a total value of THB 51.46
billion.

= During this period, Chinese buyers ranked first in both the
== S number and value of condominium purchases, accounting

for 39.7% and 39.3%, respectively. Myanmar ranked second
(9.5% and 10.6%), followed by Russia (7.2% and 5.3%).

LGB
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Rising Real Estate Market

“Experts Predict: Thailand Property
Prices to Rise 5-7% in 2025!"

A
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_?_ = == § E :=: Sichuan Provincial Research Institute of Thai Studies
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Recently, Thailand’s Real Estate Information Center (REIC)
announced that, according to Mr. Jitinsak, Chairman of the Thai
Housing Business Association, the overall real estate industry is

expected to growin 2025.

Meanwhile, the CEO of property investment consultancy Property
DNA stated that housing prices in 2025 are projected to rise by 5—
7% compared to 2024. The recovery of the tourism sector and new
U.S. policies encouraging foreign investment in Thailand are expected

to support this upward trend in the real estate market.



Rising Real Estate Market

“Phuket Land Prices Soar to THB 300 Million

per Rai (1600 sqm)”

el i, Li‘*f*gi»
ﬂﬂ\)“'\ﬂlnﬂaﬂﬂ' "

wo1 4||aua1u-1sa-300a1u

Recently, Mr. Phattharachai, Director of Research and Communications at
Colliers International Thailand, stated that Phuket’s real estate market
continues to be driven by major developers from Bangkok and local companies.
Most projects are concentrated in areas such as Bang Tao, Choeng

Thale, Patong, and Rawai Beach.

Land prices in Phuket have been rising steadily each year. In
Patong, beachfront land can reach as high as THB 300 million per rai,
while other areas can go up to THB 150 million per rai.
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Investment Hotspot

“500% Growth in 3 Years! Phuket Real
Estate Booming!”

According to CBRE Thailand, property demand in Phuket has surged since
COVID-19, with both Thai and foreign investors actively entering the

market.

From H1 2021 to H1 2024, investment in Phuket rose by 500%, including
a 45.8% increase in H1 2024 compared to the same period in 2023.
Growth is expected to continue into 2025.

Rental yields average 6—8%, with most buyers being vacationers or long-

term relocating foreigners.

Bang Tao Beach and Choeng Thale are now key hubs for luxury villa
development, attracting global interest with their peaceful beaches, lively

entertainment, and dining options.

One of the most

sought-after real estate Media Contact
markets in Phuket has _—
shown consistent el il ﬂ
growth in Bang Tao e
Thailand

According to CBRE—the leading international 2 Phone % Email
property consultant, since the COVID-19 pandemic,

Phuket villa for sale listings have surged due to

strong buyer interest, resulting in a remarkable 500% increase from H12021 to H12024. In H12024

alone, the market experienced a 45.8% Y-o-Y growth compared to H12023. — \‘.(
™~
A Number of Villas Sold in Phuket (by Grade) from H12014 - H12024 (

. Ll A
Villa Sales ‘ ‘
Performance ¥ \

[
| |
g
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Ms. Prakaipeth Meechoosarn, Head of Phuket Property Sales at CBRE Thailand, revealed that

driven by Thai buyerbrreturping-tourist-and-oxpatriat sth-famils Hng-sherss ey

term rentals. This makes the area promising for generating rental income and achieving capital

appreciation.

Bang Tao and Cherngtalay are rapidly becoming the epicenters of luxury real estate development,

renowned for its expansive beaches that blend tranquility with vibrant beachside activities.
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Investment Hotspot

LAY A

“Phuket Condo Market Booms! Rental

Yields Surpass Bangkok! “

The Thai government plans to expand Phuket Airport to handle 18
million passengers and invest in a new Andaman Airport in Phang Nga
with a 22.5 million capacity. Phuket now has 16 international schools,

with student numbers up 17% from 2023.

These developments enhance Phuket’s growth potential. It remains
one of the world’s top tourist destinations, especially among travelers
from Russia, China, India, Kazakhstan, and Germany—Bang Tao
Beach is particularly popular.

4 8.n. 2567

Ad UIﬂ n Iﬁ TR ! Phu%<et offers strong condo rental yields of 8—10%, compared to 7.9—
Y 8% in Bangkok.
AUliguBoUaouIsn

wamdUINUZINIINNL. 8-10%
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“Less Than 30% of Phuket Land is
Available for Development”

Phuket has a total area of around 540 km?2, but 70% is
covered by mountains and forests. Only 30% consists of

usable flat land, mainly concentrated in the central and

southern regions, with limited availability in the north.

PHUKET ISLAND

86
86

Legend:
Coastal Features Land Use Class
. . » beach Agriculture
€ Limited land supply p; — highground IR Cloud
v -=~infrastructures [l Forest
~ low ground B High density urban area
~——— mangroves Low density urban area
pocket beach 1 Mangroves
1 soil
. Water

85

€ Rare geographiclocations

85

10

@ Scarce freehold property opportunities e +

UTM WGS 84 zone 47N

42 43 44 45

Geological Map of Phuket Island

https://en.wikipedia.org/wiki/Phuket_Province
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Kuala Lumper: 1h 30m

e "77 Direct Flight Destinations Worldwide"
-
Phuket International Airport (IATA: HKT, ICAO: VISP) is a medium size airport and the Bangkok: 1h 15m
third largest airport in Thailand. There are on average 163 passenger flights scheduled to
take-off from Phuket every day to 77 non-stop destinations in 30 countries and 3 U.S states. e

Ho Chi Minh City: 1h 45m

Singapore: 1h 45m

g
: = R
: N
3 =
=
5 :
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Indian
Ocean




High Demand, Limited Hotel Supply

seasla

“Millions of Tourists Flock to Phuket — The
Top Choice for Island Getaways"

Phuket’s warm climate and comfortable environment attract visitors from Best ISIandS in ASia 2024

X 3 . DestinAsian readers’ choice awards 2024, top 10 Favorite Islands in Asia
around the world. Each winter, there is a strong demand for vacation and

long-stay living. Many middle-class families from Europe, the U.S., and

— Bali, Indonesia % Phu Quoc, Vietnam
China can afford to buy a second home in Thailand for holidays, retirement, = Langkawi, Malaysia

Q—

or their children’s education. — Phuket, Thailand = Penang, Malaysia
— Koh Samui, Thailand } Palawan, Philippines

} Boracay, Philippines 10 -Lombok, Indonesia

The globally renowned magazine Destin Asian released its list of the “Best
Islands in Asia 2024.” Two Thai islands made it into the top 10, with Phuket
ranking third.

On average, Phuket welcomes 25,452 tourists per day. According to a report
by travel insurance agency Columbus Direct, Phuket has the highest number

of tourists per square mile in the world.

/ 5
Source: DestinAsian réaders’ choice awards 2024




High Demand, Limited Hotel Supply

“Peak Season Hotel Occupancy Reaches 90%,
Annual Average at 70%”

Phuket’s unique geography, rich tourism resources, and

Room Nights Demand (Million) Room Nights Available (Million)
40 50 international travel offerings attract tourists from around the world.
Hotel occupancy during peak season can reach 90%, with an average
P [ 2]
30 %éé 40 annual occupancy rate of around 70%.
27 7
: ﬁ ;3 Z 30
s 2
20 ?f 'ﬁ % Since Thailand reopened in 2022, tourism demand in Phuket has
ne
7 f ? rebounded rapidly. Hotel room nights surged by 371%, from 2.2
! T
ﬁ g ﬁ 10 million to 9.56 million.
0 ilm
2228538388 i s vibrant. wi
é § é § S S22 8 89 9 Tourism in Phuket remains vibrant, with strong demand for early
m— Supply Demand hotel bookings. Seaside 4- and 5-star hotels now report booking

o,
Source: C9 Hotelworks Market Research & MOTS rates of over 90%.
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ourists visiting Thailand stay an averal 1.5 days in ifiajor
cities like Bangkok, Pattaya, and Chiang Mai, while in Phuket,
the average stay is 3.7 days — the longest among Thailand’s top

tourist destinations.



Clustered Hotel Development

. . - ~
“Join the Ranks of the World's Top Five-Star -’ T
Hotels in a Premier Lineup” s \
7 \
/ & BANYAN TREE \
e ~N / —ANANTARA R ek v, -[UB Vl\LLrS\S LAOK:QENQ
World-Class Hotel Brands Choose Phuket | W MRS GLOBAL \
A Truly Deserved Global Island Paradise _ B E _ \
L J IR OSEWOOD; HOTEL AMAN
‘ ' C “ BRANDS RESORTS l
L4 AR LTS we®
Banyan Tree Holding (2) Novotel Hotels (2) Hllton
. \ HOTELS & RESORTS
Hilton Hotels & Resort (2) Aman Resorts HOTELS & RESORTS
Marriott International (5) Rosewood Hotels & Resorts \ @ Aarnott /
Hyatt Hotels Corporation (2) Anantara Hotels, Resorts & Spas (2) . INTERCONTINENTAL HOTELS & RESORTS ,
InterContinental Hotels Group (4) Trisara Villas N\ e S
~

~ —

— —

-
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The Location of LAYA Resort, Phuket

“Located in the Northern Luxury
Resort Area — Bang Tao Beach”
Area Highlights
Phuket Town Rich in culture, restaurants, bars, museums, night

markets, temples

Affordable stays, local markets, beaches, nature

Karon Beach . .
exploration, snorkeling

Vibrant nightlife, many attractions, convenient

Hatanel el shopping, crowded, older hotels
Trendy Phuket district, stylish bars, snorkeling
Kata Beach hotspot, beachfront spa resorts, peaceful beaches
Kamala Beach Family-friendly, quiet beaches, marine parks,
surfing lessons
! Wide beaches, long coastline, peaceful and less !
1 BangTao . .. 1
: crowded, away from the city, next to Sirinat :
1 Beach !
1 1

National Park
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The Location of LAYA Resort,
Phuket

%
=

Naithon Beach

4018
Sirinat National Park

LAY A
Trisara Resort Phuket [§:i
N 'eru K11 ;) Anantara Vacatlon Club Phuket
<< )» g aimu
v Layan Beach ‘?\ . Laya Jf
Dream Beach Club A
— Villa Baan Suan Hayan @
Sirinat National Park % !
| 1
UKET
Y A R Bang Tao beach
Layan Beach A l‘:
i e ‘ Robinson Lifestyle Thalang )
J 4?7 Royal Phuket Marina
Kamala Beach /a(\ 3 Q: British jonal School Phuket | 1
~\ w— Coconut Island i
™\ A {/ o Dusit Thani Hotels & Resorts |y
Patong Beach /)~ BB Horizon Reso l \
Jungceyion Y\ Central Phuket Festival ‘
Phuket Town | [ N
% ' { SAii Laguna Phuket
Karon Beach /Q I il
The Big Buddha Y 0 Chalong Pier Boat Avenue Phuket
Kata Beach N O\ Ko Lan Island
Nai Harn Beach -
< :b Catch Beach Club {gf
Rawai Beach y .» ~t & 4025
J 7 O Tesco Lotus

0
0

m— Ko He Island

Amanpuri

g

4 @ Phuket FantaSea






Project Positioning: A Rare Upper-Midscale
Resort Hotel in Phuket

Phuket has a moderate number of hotels, but there is a
shortage of boutique options. With a continuous influx of
tourists, many international hotel groups have entered the
market.

The LAYA Resort project aims to capitalize on Phuket’s broad
hotel market.

According to STR Global, Phuket’s hotels can be categorized
as: economy, upper-midscale, upscale, upper-upscale, and
luxury.

There is a clear oversupply of economy hotels,

while upper-midscale and above are significantly
undersupplied.

As aresult, LAYA Phuket Resort positions itself as a much-

needed upper-midscale resort in Phuket.

Hotel Demand and Supply Growth - By Tier
%

12
10

8

6

4

2 =
] e

Luxury Upper Upscale Upscale  Upper Midscale Midscale &
Economy
Supply (YTD April 2018) ® Demand (YTD April 2018)



ll'ln
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LAy A Lifestyle Offerings

PRU Restaurant

*Phuket’s only MICHELIN-
starred restaurant (since 2019)
*Awarded the MICHELIN

Green Star for sustainability

3km; 5 min drive

Laguna Golf Phuket

*Voted Thailand’s Best Golf
Course by World Golf Awards
*Host of major tournaments

including Asian Tour events

2.5km; 6 min drive

Porto de Phuket by
Central Group

*Features Tops Fine Food,
specialty restaurants, local
boutiques & wellness centers
Pet-friendly, family-oriented,

and community-driven

Jauadndd
taudusalku..Qina

5.3km; 12 min drive

Phuket Medical Clinic by
Bangkok Hospital

*Multilingual staff and
international patient

services center

4-4km; 10 min drive



Wi Well-Developed Surroundings with Exceptional

LAy A Lifestyle Offerings

HeadStart International
School, Cherngtalay Campus

*Leading British-curriculum
international school
*Modern facilities, experienced

international staff

= T e v/.*'ll = '.:’ 7
R R R

8km; 15 min drive

UWC International
School Thailand

*Prestigious international
school in Phuket, offering

the IB curriculum from

early years to diploma level.

10.5km; 18 min drive

Robinson Lifestyle Shopping
Mall Thalang

*Featuring a wide range of
fashion brands, restaurants, a
modern supermarket, and a

cinema and kids' zone

12km; 20 min drive

Phuket Boat Lagoon
Marina

*One of Phuket’s premier
full-service luxury yacht
marinas, nestled on the

island’s east coast.

17km; 22 min drive



DEVELOPER-

JWP Real Estate y

JWP's real estate development business covers diverse real estate
categories such as cultural tourism hotels, villas and residences,

commercial elderly care properties, and student housing under the

growing needs of high-net-worth individuals for cross-border

property purchases and overseas asset allocation.




BUSINESS DISTRIBUTION

Ireland /‘*/'* X\

Britain
Portugal ~..

>3_ United States



About US Ay
JWP

Shaping the Future of Phuket:
JWP Global 's Vision and Achievements

Asia | Europe | America | Oceania

Global Developer, Cross-Border Assets and Overseas Service Providers



Hotel Openings
Radisson Hotel Group seals dual signing of
Radisson & Radisson Blu resorts in Phuket

Radisson Hotel Group announces an important new dual signing in Phuket that

will introduce Radisson and Radisson Blu branded resorts to Layan Beach, a
Radisson Hotel Group

B RADISSON
- 5

beautiful stretch of sand on this idyllic island’s sunset coast. The launch of
Radisson Resort Layan Phuket and Radisson Blu Resort, Layan Phuket will
introduce a total of 812 rooms & suites and fantastic facilities to this tropical

) paradise under two distinct brands, reaffirming the Group’s commitment to the
‘ : XDI §$ON 3 future of Thailand’s hospitality industry.

HOTEL GROUP

We are delighted to announce the signing of these two resorts in
Phuket, one of Asia’s most desirable destinations. With its warm, year-
round climate, breath-taking natural beauty and world-class
infrastructure, it is no surprise that international travellers are
flocking to this island paradise. By introducing two more outstanding
hotels, comprising 812 keys under two of our industry-leading brands
- upscale Radisson and upper-upscale Radisson Blu - we will be
contributing to the bright and sustainable future of Phuket’s tourism
industry.

— Ramzy Fenianos, Chief Development Officer, Asia Pacific, Radisson Hotel Group
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LICENSE AGREEMENT
BETWEEN

RADISSON HOTELS ASIA PACIFIC INVESTMENTS PTE. LTD.

JWP02 MANAGEMENT CO., LTD.
FOR THE

RADISSON RESORT LAYAN PHUKET

adf'/)éb!x

JWP

LICENSE AGREEMENT

This License Agroement (“Agreement”) is dated 16™ Nev 2024~ (“Signing Date”) and is by and between

Radisson Hotels Asia Pacific Pte. Ltd., a company and existing under the laws

(“Licensor”), and

JWP02 Management Co., Ltd., u private limited company incorporated and existing under the laws of
Kingdom of Thailand (“Licensee”), bearing company registration and VAT number 0105561151346 and
having its registered office at No. 8/5, 2™ floor, Soi Sukhumvit 16 (Sammitr), Khlong Toei Sub-District,
Khlong Toei District, Bangkok, 10110, Thailand.

BACKGROUND:

A Licensee partially owns and otherwise has leasehold rights (pursuant to Recital B(i) below) in the
Jand and existing 6-building hotel property lacated at 48, Moo, 6, Choeng Thale Sub-District,
Thalang District, Phuket 83110, and currently operating and trading as “Wanda Vista Resort Phuket
Island Taya”.

C. Licensce would like the cxisting hotel property to be converted and to operate as & “Radisson Blu"
botel. Licensee would like to (a) engage Licensor, and Licensor would like (0 be engaged, to provide
certain design and/or conversion services regarding the Renovation of the Hotel, and (b) obtain a
license from Licensor to Renovate and Operate the Hotel under the “Radisson Blu” brand.

D.  Contemporancous to the exccution of this Agrcement, partics will enter into another license
agrecment in relation to the adjacent land owned by the Licensee and located at 49, Moo. 6, Choeng
Thale Sub-District, Thalang District, Phuket 83110, for a hotel which will be operated by the
Licensee as « “Radisson” bote] (“Radisson Resort Layan Phuket”).

icense Agreement - Radisson Blu Resort, Loyan Phuket 2
Execution version dated 7 November 2024

ad('/)ébg\*

X

JWP

IN WITNESS WHEREOF, the parties hereto have executed this Agreement as of the date first sct forth

above.

EXECUTED by Radisson Hotels Asia Pacific Investments Pte. Ltd.

Signature of Authorised Representative
Name:

Designation: Chief Development Officer

EXECUTED by JWP02 Management Co., Ltd.

—Cetq

Signature of Authorised Representative

Name: Ms. Zhao Jia

License Agreement - Radisson Blu Resor, Layan Phuket
Exceution version dated 7 November 2024

62




Radisson Resort Layan Phuket
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Radisson Hotel Group's Radisson brand is a distinctive part of the group's portfolio.

The brand's philosophy is straightforward and pure, dedicated to treating guests as one
would wish to be treated. Upholding the "Yes I Can!" hospitality spirit, Radisson
offers bright, functional, and welcoming spaces, creating a perfectly balanced
environment for owners. This aligns seamlessly with LAYA's operational

philosophy. Encompassing luxury, upscale, premium, and upper midscale segments,

Radisson provides comprehensive, systematic, and professional hotel asset

management and brand solutions for owners.



Radisson Hotel Group is a dynamic international hospitality company,

recognized as one of the world's largest hotel groups.

Forbes has ranked it as the third top employer in the "Travel and Leisure" industry.

The group boasts a diverse portfolio of distinctive brands, has garnered

international awards, and operates in over countries.

In Europe, the Middle East, and the Asia-Pacific region, Radisson Hotel Group has more

than either in operation or under development, encompassing Forbes

WORLD'S BEST
EMPLOYERS

over S

With over of hotel management experience, the group is renowned for

its attentive service and exceptional accommodation experiences.

Each team member, regardless of their role, serves as a brand ambassador dedicated to
creating memorable moments and transforming every guest into a loyal advocate of the
brand.



A'Legacy of
Milestones — Stories
from the Golden Era

@ Origins (1960): Opened the world’s first designer hotel in Copenhagen, Denmark, establishing the brand’s foundation.

@ International Expansion (1986): Introduced the Radisson brand to Europe.

© Brand Growth (1994): Began managing the Radisson brand through franchise agreements, later developing it into Radisson Blu.

© Industry Recognition (2010): Radisson Blu became the largest upscale hotel brand in Europe; the group was recognized as one of
the world’s most ethical companies.

@ Brand Revamp (2018): Rebranded as Radisson Hotel Group and launched a new brand architecture including Radisson Collection.

© Global Influence (2019): A consortium led by Jin Jiang International Holdings acquired the group, strengthening its global
presence.

@ Sustainability (2021): Became the first hotel group to offer 100% carbon-neutral meetings, showcasing industry leadership.

©  Future Goals (2022): Set a target to achieve net-zero emissions by 2050, promoting industry sustainability standards.

@ Today: Radisson Hotel Group and PPHE Hotel Group have expanded the art’otel brand, now managing 10 distinct hotel brands

under the group.




Remarkable Achievements — Winner of 26 International Awards

Radisson Hotel Group stands out in the global hospitality industry with its exceptional service and innovation, earning 26 major awards.

These include the “Hospitality Leader Award” in the Middle East, Sweden’s “Best Hotel Chain,” and Forbes’ ranking as the world’s 3rd

best employer in the travel and leisure industry. These honors highlight its leadership in service, design, sustainability, and innovation, and

reinforce its strength and global brand influence.

—ose  Radisson Hotels Booking App named "Hospitality App

Radisson Hotel Group won the Gold Award in Learning
= *  of the year'

and Development

& RADISSON
< o

Leaders in Hospitality Awards in the Middle East HR Brilliance Awards 2025

“Book it Easy” was awarded with the Industry -

. ywosson - RHG App won the Hotel App of the Year Award
Innovator - Business Travel Award

& RADISSON

-3 <

Skift IDEA Awards 2024 International Hotel Technology Awards 2024

Q Radisson RED Glasgow Q Radisson RED Glasgow

Scotland’s Best Hotel Bar - Scottish Hotel Awards

Redisun®

Best Late Night Venue - Scottish Licensed Trade News Awards  World Travel Awards 2024

z<»-m  Radisson Blu Park Hotel, Athens

Best Business Hotel, Best Hotel Revamp - Greek Hotel of the Year Awards

@ RADISSON
QAo

Radisson Blu - Africa's Leading Hotel Brand 2024 o=

Hyper-Personalized experiences using our Customer

owesey DNA to listen, understand, act and truly connect with
our customers - Gold winner in Best Customer Centric
Culture - Over 5,000 Employees

International Customer Experience Awards 2024

“Move to Zero” campaign was awarded with the
Hospitality Initiative of the Year Award

Sustainability Innovation Awards 2024

Radisson Blu Resort & Spa, Split

Best Scenic View, Best Beach Hotel, Best Coastal Hotel - Croatia & Best Seaside Resort, Best Destination
Resort - Europe - Haute Grandeur Global Awards 2024

z4x.m  Radisson Blu Resort & Spa, Malta Golden Sands

Malta's Leading Resort 2024 - World Travel Awards
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Winning Properties
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Radisson Hotel Budapest BudaPart

Category Rating

Staff Quality

Confort Level

Free-WiFi

Facilities/ Services

Value for Money

Cleanliness

Location

8.8
9.2
9.3

8.9
8.6
9.2

8.2



Radisson’s 10 Signature Brands

Radisson Hotel Group — A World of Distinct
Hospitality. Tailored Stays. Unforgettable Moments.
Radisson Hotel Group offers a diverse and vibrant
portfolio of hotel brands, each with its own unique
charm. We create warm, comfortable, and memorable

stays for every traveler, everywhere.

)
RADISSON

COLLECTION

Rat"’f'/)__“_’\

RADISSON
Individuals

Pree

Rad!'/ﬂﬁh

art'otel

[}
D

COUNTRY
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“Yes, I Can!” —
Radisson’s Iconic Service
Philosophy That
Empowers Staff, Solves
Problems Proactively,
and Ensures Every Guest

Leaves Satisfied

Radisson Group’s Operating Philosophy

oo
oo

Sustainability at Heart:
Radisson Hotel Group
Champions Eco-Friendly
Operations and

Community Growth

Group, guiding its business practices across the globe.

7

Innovation & Excellence:

Radisson Hotel Group
Delivers Unique
Experiences Through
Creative Vision and

Operational Mastery

These principles collectively form the operational philosophy of Radisson Hotel

®

Open & Transparent
Communication: Radisson
Hotel Group fosters a
culture of openness to
build trust and empower

teamwork.
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About LAYA Resort, Phuket

CHAPTER FOUR



¥ Overview of

it
'y LAYA Resort / Radisson Resort
Layan Phuket

/ ad(/)’)ﬁ!\ Suitable for both investment and self-use

L AY




General Info.

Proiect LAYA Resort /
Na 1.11 . Radisson Resort
Layan Phuket
Locati Thalang District,
ocation Phuket

General
Floor Area

26666.88M’

Land Area 11521.6m’

Building 3 Buildings

oo Alliance Corp
Co.,Ltd.
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i Amenities Plan of LAYA Resort

LAY A
LAYA Resort / Radisson Resort Layan Phuket consists of 3 buildings, including G#, H# and I#
Pet-friendly residence — your pets are welcome too!

4 Building H includes
" | Guest Rooms and
Pool Bar
Building G includes

Guest Rooms and
Fitness Center

! R

Building I includes Guest Rooms
and Restaurant

( "

SCALE 1:250 @AD
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Wi Room Floorplan — Type Studio ~25sqm

_—5

Studio apartment

Studio apartment

g

/gadl'/)éb n

0.6m X 2.5m  Sofa
0.6m X 1.75m Closet
0.5m X 0.8m Washbasin



Room Viewing
Type A/C_ 25m’

1
Waterproof Latex Paint

Lighting Equipment, Opple: The

use of designer lamps provides

multiple lighting options

|

f

Furniture decorations made

of moisture-proof materials
e

Premium Furniture from a manufacturer

known for supplying high-quality products
to 5-star hotels

Wear-Resistant Anti-Slip Flooring

e




Room Viewing
Type A/C_ 25m’

Furniture decorations made

| of moisture-proof materials

T v

d ﬁ“ i
|
N

1}
|
H

Variable Frequency AC System: Energy-Saving

System, without external and internal units

' Comfortable layout, clear
_ distribution of functional areas

Premium Furniture from a manufacturer
known for supplying high-quality products
to 5-star hotels




Spacious countertops provide ample space for

your personal grooming

1 £

Bathroom Wet and dry separation

-
s |
; 1 et
! Equipped with an efficient and energy-saving§ :
" flushing system @ ;

Room Viewing
Type A/C_ 25m’




'Hf“‘ Room Floorplan — Type 1-Bedroom ~35sqm

—

1-bedroom apartments

1-bedroom apartments

Radc'ou n

Open Kitchen

2mX2m Double Bed
0.9mX1.8m Sofa
0.6mX1.2m Closet
0.6 m X 1.3 m Washbasin
0.7 m X 1.8 m Bathtub



Room Viewing
Type B_ 35m°

Furniture decorations made

of moisture-proof materials

Premium Fumiture from a manufacturer

known for supplying high-quality products

. to 5-starhotels
B NN -




[ ot

2 l! lllllll‘!ﬁf:E E EeRcsee i Q Room VI eW| ng

| b T Type B_ 35m’

1 i Variable Frequency AC System: Energy-Saving
S O

Furniture decoraton smad s System, without external and internal units

of maisture-proof materials A

TR

Comfortable layout, clear |
e —
distribution of functional areas

Premium Furniture from a manufacturer
known for supplying high-quality products
to 5-star hotels




I Room Viewing

Type B_ 35m°

Variable Frequency AC System: Energy-Saving
System, without external and intemal units

Furniture decorations made

of moisture-proof materials

Comfortable layout, clear
distribution of functional areas




Bathroom Wet and

dry separation

Spacious countertops provide
ample space for your personal

grooming

1

"/ of moisture-proof materials

Furniture decorations made

Wy

Equipped with a luxurious bathtub, allowing you to enjoy
moments of relaxation while bathing

—— T | —— n—

Room Viewing
Type B_ 35m°




Room Floorplan

TYPE ﬂ

50m"® 1-Bedroom

Room Type A
Located at: Building I

TYPE B

74m’ 2-Bedroom

Room Type B
Located at: Building I



W Room Floorplan ‘R adirson
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71m’ 2-Bedroom 71m’ 3-Bedroom
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Room Type C1
Located at: Building I

Room Type C2
Located at: Building I
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Italian high-end ceramic CAMBR Food service equipment

. Plastic products
tile brand

‘—Elﬁﬂ 'EMH—r

,(’/\ id \\\ Large central air
{\Ml ea conditioning

hl .
WEEUESS  enterprises

Professional cleaning
products

Energy saving lighting

‘Em #tPaK products
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Stable Investment Returns - Operated by a Renowned
International Hotel Management Group

15-Year Long-Term Management Contract
Guaranteed Rental for 5 Years with 60/0 Fixed Return

Afterwards, 800/0 of Hotel Net Profit Returned to Owner

Enjoy 30 Days of Free Stay During Low Season (May-October)

or 15 Days During High Season (November—April) Each Year




Rental Income (Year 6-15) - LAYA Resort (Radisson Resort
Layan Phuket)

25sqm Type Studio

Raj_!’/).“f\

Unit: G407 Selling Price: THB 4456000.00

Long-Term Lease One-year lease contract at THB 35,000/month, totaling THB 420,000/year.

Annual yield = Income / Total property price = 9.42%

Short-Term Lease Occupancy Rate
Low Season THB 2000 per Night 6 Months 50%
High Season THB 4000 per Night 4 Months 60%
Peak Season THB 5000 per Night 2 Months 70%

Short-term rental costs account for approximately 30% of total income, with total rental income
of THB 474,600.00.
Owner's rental income is 80% after deducting costs, with actual earnings of THB 379,680.00.

Actual annualized return = Customer's actual income / Total property price = 8.52%.

Income - THB 180,000.00

Income - THB 288,000.00

Income - THB 210,000.00

Total Income —
THB 678,000.00



Rental Income (Year 6-15) - LAYA Resort (Radisson Resort
Layan Phuket)

35sqm Type Studio

Raj_!’/).“f\

Unit: H304 Selling Price: THB 6984300.00

Long-Term Lease One-year lease contract at THB 55,000/month, totaling THB 660,000/year.

Annual yield = Income / Total property price = 9.45%

Short-Term Lease Occupancy Rate
Low Season THB 2800 per Night 6 Months 50%
High Season THB 5600 per Night 4 Months 60%
Peak Season THB 7000 per Night 2 Months 70%

Short-term rental costs account for approximately 30% of total income, with total rental income
of THB 664,440.00.
Owner's rental income is 80% after deducting costs, with actual earnings of THB 531,552.00.

Actual annualized return = Customer's actual income / Total property price = 7.61%.

Income - THB 252,000.00

Income - THB 403,200.00

Income - THB 294,000.00

Total Income —
THB 949,200.00
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LAYA Resort Payment Plan
DePOSit Payment accordin
Choose the Down Pay y ns Property
) THB 4 to the construction
Unit 100.000 30% progress Handover
1st Payment 27d Payment 34 Payment
Construction Progress Structural Fagade Handover

Topping-out Completion

Payment Ratio 40% 15%
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